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Abstract: Remanufacturing in China is still in its early stage with a low level of profitability. A sound set of
subsidy policy may push enterprises involved and promote the healthy growth of remanufacturing industry.
Based on a breakeven chart, the profitability of remanufacturing enterprises was analyzed under two circum-
stances: single competition and mixed competition. It is found that the profitability of remanufacturing enter-
prises is affected by product price, production cost and customer expectation. In view of this, the paper stud-
ies the subsidy policies aimed at remanufacturing enterprises and puts forward space of profitability as well as

scale of subsidy.
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Fig. 2 Products sales under situation 1
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Fig. 5 Products sales situation under situation 2
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Fig. 6 Profit ratio between remanufacturing product and new products under specific situation
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